About 4SQ Solutions
We provide a fast, consistent, and logical idea
management solution for busy product managers.
Our What To Do Next methodology has been
used by product managers since 1995 resulting in

WTDN
Solution At-A-Glance

Benefits to You

e  Store ideas quickly

e Score ideas consistently

e Selectideas logically
Fast Delivery

e 1 daydiscovery

e 1 day configuration

e 1 day installation & training
Low IT Costs

e Your intranet web server

e  Your MYSQL database

e  Your favorite web browser
Assured Success

e Proven methodology

e Reliable technology

business applications generating more
than $500 million in revenue.

what to do next.
4SQ Solutions LLC

Do you know What To Do Next?

Phoenix, AZ 85050-3740
wtdn@4sgsolutions.com
www.4sgsolutions.com

602.774.4061

4357 E Morrow Dr

WIDN

what to do next!

The Idea Management Solution
for Busy Product Managers

... like You.

www.4sqgsolutions.com



The Challenge of Busy Product Managers *
Score Select

€ You are overrun with product ideas as planning meetings draw near. '

% You watch your idea list grow via customer, marketing, sales & executive input.

¢ You need an accurate prioritization method to assure well-founded idea selection. Slore haldoneXL o

% You must present a product roadmap to senior management for approval. ‘ '
Review

€ You should continuously track & report progress enroute to completion.

% i i i !
And... You must update your CEO in the boardroom in 10 minutes What To Do Next lets you Store, Score and

You need a practical solution now to keep your idea list current, your Select the right product ideas for action. You

selection criteria balanced, and your team focused on what-to-do-next. score ideas by answering a few business-
relevant questions in four key categories:

€ Impact
The Solution W'ID\ @ Urgency
what to do next. € Resources
€ Feasibility

What To Do Next (WTDN) lets you Store, Score and Select product ideas from
large and growing lists of potential choices. You will produce more effective and timely

product roadmaps, delivering the products and features your customers want. What To Do Next helps you effectively

evaluate all product ideas using our proven
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For more information, please visit us on the web at www.4sgsolutions.com/contact IMPACT

or send an email to wtdn@4sqgsolutions.com, and a representative will assist you.



